MAGNAYV

At MAGNAV Emirates, storytelling becomes a lens
through which a nation’s ambition, identity, and future
are brought to life. As a regional extension of the
globally recognised MAGNAV International Magazine,
the Emirates edition is dedicated to capturing the spirit
of a country where innovation meets heritage and
vision shapes reality.
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SUPPORTING DUBAI'S CULTURAL

FORCE BEHIND DUBAI’S ENDURING CONNECTIVITY 2
Rooted in the United Arab Emirates’ dynamic evolution, MAGNAV Emirates delivers compelling narratives that We invite you to explore a world where ideas take center stage and stories transcend borders, crafted with
span business, technology, culture, and lifestyle, spotlighting the thinkers, creators, and leaders driving passion, precision, and a deep understanding of a rapidly changing global landscape.

transformation across the region. From in-depth profiles of pioneering individuals to insightful explorations of

emerging industries, each story reflects a commitment to quality, perspective, and purpose.
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MAGNAYV International Magazine is a globally recognized publication known for profiling influential companies,
celebrities, and leaders worldwide. Originating from Norwich, UK, in 1990, it initially focused on print media before

transitioning to digital formats after the pandemic. Today, MAGNAV operates from its headquarters in London,
with additional offices in Montreal and Dubai.

The magazine is distributed in the UK, Europe, USA, and Canada, while its digital reach spans the globe. MAGNAV
covers a wide range of topics, including current affairs, technology, culture, and women's leadership. Its Middle

East edition, _Magnav MENA_, focuses on business, lifestyle, and fashion within the region, offering unique

insights into Arab culture and the entrepreneurial landscape.


https://gamma.app/?utm_source=made-with-gamma

gg gg APRIL2024 m’
G ) Y 7 RN §D§ §§ gg
DEC 2024 S MIDDLE EAST AUG 2024 EUROPE =2
(&
o IK1ER
AL WALEED \ 11l
BIN TALAL STARMER =IORCIA MELONI
D K J%mey of a ?lverse .Leader :
B Setyaecs e B | 7 Oxted (- Downing Steet  fff1F I

MAGNAV


https://gamma.app/?utm_source=made-with-gamma

ORTH
AMERICA

N

MAGAZINE
INTERNATIONAL

MKGAZINE
INTERNATIONAL

P MIDDLE EAST

" 2024

The Supreme Empress of Fashion
KHOLOUD ALALI
Pioneering Fashion and

Lifestylenfluencing in Qatar

$24.99 4 A l A New Era for
\ MIDDLE EAST
Economic Diversification of

Exploring the legacy of leading | Dubai, Saudi Avabia, and Qatar

MODERN SINGERS

DELARAM ZAVAEIR
from Bussiness Mogul

from distinct cultures al Muse

'
From Unexpected Beginnings ) Innovat@y, Entgepreneur .
to Comedy Stardom and Visionary EMBARKib £
SHEROUK ABDELiZIZ TAQLIS GOMES the TRIUM.

RUBINA DA

’ w\" \
attrted KO URY

An Expedition of Resilience and Triumph

ZN#@H

FPROMNBUESLENESS MOGLL.

A Tra//b/ozmg ICON of BEA‘TY
TEEMESCIAL MUSE

$24.99

MAGNAV


https://gamma.app/?utm_source=made-with-gamma

Bay Stanes

Courligh-Bo on Fastining

Vircava to exelear jo vl ool ey oore 1204 &l oags

Geial Mars

fﬁ?!/'

- " Deeet Tesnbog F ol tend Tae robudd

GO" (iet nous ‘h'e ING'D ‘ : The 1ol your rave yars for Doy lbegw i hosDosnInyas
et nvendlp bones =

- s ovinil yorl In s ofit selleaio wuty teety
m < - . B, ot dieol b
I i
U eAr it gao oo das and tvdgat Wd ety hal oo Yhed
—

MAGNAV MAGNAV TV International Edition

Adtals Vintfen Ordstien 4cas Conge

(Emirates) (UK & Canada Only) MENA Edition ' = A ‘-i ' Vg 7 .‘  .

The Pacit Friac btlaoo Fesolotieivs To8 Ectd, 7a Maigit Foeld Polt Serergy Low Yk Tale Puety

L] L] L] L] L]
As I a - Pac I fl c Ed I tlo n SALTNOODUY 1% YIKDY VTivaTo 5 trosdd wilketvwd 0 Net Fon Cey 0ge Tegtwee of Rost

North America Edition Buginase P————

Emirates Edition Frobe ther Cange st ot A
Saudi Arabia Edition

A AL MR ( | BC)
BARAK
O

SFOOTRyL,

Conele Veore £ Naelooivy Dgelatean
Valre eavc (vd) Lo 3ed oodet. LastMy ?'FCS/‘(“S Jaswy W‘Aag‘-‘!(l

{ J
9 : "
> . g .
. o ’ i
- 3 -
Eact! FRA Putt the 1000 d rgc Net oreratmo ae-ford d 4

oot & Mie thay @G 3 Do g heblaati dnog yoor Comer: Wt 3 Yok Faoce! Rem Paces Hotry Dolos Leste 71 Bgegess

M A G N V Saninr 1T codendneris DOMe TR AMEn N Tt NSe T aTToyetong
‘ ‘ . P fasxa FIY



https://gamma.app/?utm_source=made-with-gamma

JAN 2026

HAIFA WEHBE
THE ETERNAL REIGN
OF THE LEBANESE DIVA

BVLGARI

THE ROMAN
RENAISSANCE OF
THE 2026 AESTHETIC

MIDDLE

= Hul

KATT,

1 he Global Glamour ¢

.can-lraqi [ /1/11/71( nei

a Beauty Emp

EAST

MAGAZINE
INTERNATIONAL

i

§24.99

Waterway D,
Global Pri
Household Budgets

The Year UAFE Quietly
Redefined Global Trade

o
st

il

49.99

AHMED BIN SAEED

il

Resilience, Reinvention
& the Power of Choosing
Your Own Path

N The Circular Fe uumun

Low Carbon Grow !/1

The Great Supply Chain
Reshuffle Fragmented

ARL2026 ASIA PACIFIC

APRIL 2026

The Global
Economic
Shockwave of
a Prolonged
Middle Fast
Conflict

Rccnﬁinccring
a Global Icon
Through
Operational
Rejuvenation

YAHAYA

BUILDING Al CONFIDENCE IN.
MACHINE COLLABORATION

Clarity in
the Age of
Technology

The Risks of

' Over-Reliance on

Influencers for
National
Narratives

in the Arab World

GE OF HUMAN AND

EECl  The latest edition of MAGINAV International Magazine dives deep into the evolving

“In times of crisis
resilience is not declared

gz 8l advancements in technology; business, and culture, highlighting the stories of those shaping

Ahmed’s stewardship
both Emirates and

Dubai Airports have tl,l ﬁl
consistently delivered it. € ruture.

HH SHEIKH

AL MAKTIOUM

A QUIET ARCHITECT OF GLOBAL AVIATION AND THE STEADY
FORCE BEHIND DUBAI'S ENDURING CONNECTIVITY

landscape of global innovation and its impact on society: We explore groundbreaking
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Exclusive conversations with industry Thoughtful analyses of emerging trends
leaders, visionaries, and innovators, delving across various industries, providing insights
into the future of business, technology; and

J (G A GLOB
UILDING A b
“l\\'l‘.ST\ll-.\l &

into their journeys, insights,and
culture.

perspectives.

%W

/
",
"
4

L

My

.

i
L

|

Global Perspectives
Diverse voices and perspectives from around the world, showcasing the richness and

complexity of our interconnected world.
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MAGNAV profiles visionary individuals and organizations making a positive impact on the world, offering a glimpse into the‘lr inspiring journeys and innovative approaches.
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1Article $2,000
4 Articles (per Article) $1,600
8 Articles (per Article) $1,250
12 Articles (per Article) $750

02-04 page + online article + social $1,500
share
04-06 page + online article + social $2,500
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Special Video Interview / Report $15,000

1Article $4,000
4 Articles (per Article) $3,000
8 Articles (per Article) $2,450
12 Articles (per Article) $1,250
02-04 page + online article + social $3,000
share

04-06 page + online article + social $5,500
Share
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AGE DISTRIBUTION

18-24 years: 40% of readers
25-40 years: 30% of readers
40-60 years: 22% of readers

Key Insight: Strong appeal to
Gen Z and Millennials, with
notable engagement from
older audiences.

GENDER DISTRIBUTION

v Men: 55% of readers
v Women: 35% of readers

* Key Insight: More male-
leaning readership but
accessible to female
audiences as well.

* GLOBAL REACH

v Europe

v North America

v’ Latin America (selected parts)
v' Asia-Pacific

v Middle East

v South Asia

* Key Insight: Broad international
audience with diverse cultural
backgrounds

CONTENT FOCUS: LIFESTYLE, FASHION, BUSINESS, ENTERTAINMENT, AND CULTURE
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,500 Print Copies on average

,500 Print subscriptions only in GCC

1 8 O k Instagram followers Combined

Average Monthly Reach

Subscribers
1 1 2,240
1 ; ,500 Digital downloads monthly
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Advertisement
advertise@imagnav.com

General Inquiries
contact@maganv.ae

FOR MORE INFORMATION, PLEASE CONTACT

Editorial
editoriale@maganv.ae

Editorial MENA
contact@magnavme.com

Editorial Internatioan Editions
editorial@imagnav.com

High St, London E17 7FD
London, United Kingdom

Media City building 08
Dubai, UAE

Noire Dame O, QC H4C 1S5
Montréal, Canada
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